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ABSTRACT: A company is required to do the Corporate Social Responsibility (CSR) as a form of
responsibility to the stakeholders. In general, CSR activities give several impacts on companies and also
the surrounding environment or residents. Companies tend to spend a high CSR expenditure with a
possibility to influence their profit but some argue that CSR expenditure is related to companies’ social
objectives. The research was conducted with the aim to analyze the effect of CSR on future financial
performance and corporate social activity. The data of the research uses secondary data through the
annual report and financial report of consumer goods manufacturing industries that registered in the
Indonesia Stock Exchange. The result of the research showed that CSR expenditure has no significant
effect on future financial performance. However, the company will still report their CSR expenditure as a
signal to the users of financial statements. Further, the result of this study shows that CSR expenditure
has a significant effect on social activities. This research can be used by shareholders, investors, and
other companies in choosing a company with a good image seen from their CSR to work with. Afterward,
further research is expected to use other moderating variables such as Return on Equity (ROE) or
Earning per Share (EPS) in measuring the relationship of CSR and financial performance.

Keywords: Corporate social responsibility, future financial performance, corporate social activity.

ABSTRAK: Sebuah perusahaan wajib melakukan Tanggung Jawab Sosial Perusahaan sebagai bentuk
tanggung jawab kepada para pemangku kepentingan. Secara umum, kegiatan Tanggung Jawab Sosial
Perusahaan memberikan beberapa dampak bagi perusahaan dan juga lingkungan atau atau masyarakat
sekitar. Perusahaan cenderung mengeluarkan pengeluaran atas Tanggung Jawab Sosial Perusahaan
dengan cukup tinggi dengan harapan dapat mempengaruhi keuntungan perusahaan. Akan tetapi, beberapa
berpendapat bahwa pengeluaran dari Tanggung Jawab Sosial Perusahaan berhubungan dengan tujuan
sosial perusahaan. Penelitian ini dilakukan dengan tujuan untuk menganalisis pengaruh Tanggung Jawab
Sosial Perusahaan terhadap kinerja keuangan masa depan dan aktivitas sosial perusahaan. Data penelitian
menggunakan data sekunder melalui laporan tahunan dan laporan keuangan industri manufaktur barang
konsumsi yang terdaftar di Bursa Efek Indonesia (BEI). Hasil penelitian menunjukkan bahwa
pengeluaran atas Tanggung Jawab Sosial Perusahaan tidak berpengaruh signifikan terhadap kinerja
keuangan masa depan perusahaan. Meski demikian, perusahaan tetap akan melaporkan pengeluaran atas
Tanggung Jawab Sosial Perusahaan sebagai sinyal bagi pengguna laporan keuangan. Lebih lanjut, hasil
penelitian ini menunjukkan bahwa pengeluaran atas Tanggung Jawab Sosial Perusahaan berpengaruh
signifikan terhadap kegiatan sosial perusahaan. Penelitian ini dapat digunakan oleh pemegang saham,
investor, dan perusahaan lain dalam memilih perusahaan dengan citra yang baik dilihat dari Tanggung
Jawab Sosial Perusahaan untuk kepentingan menjalin kerjasama. Selanjutnya penelitian berikutnya
diharapkan dapat menggunakan variabel moderasi lain seperti laba atas ekuitas atau penghasilan per
saham dalam mengukur hubungan Tanggung Jawab Sosial Perusahaan dan kinerja keuangan perusahaan.

Kata kunci: Tanggung jawab sosial perusahaan, kinerja keuangan masa depan, aktivitas sosial
perusahaan.
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Introduction
Background

Corporate  Social  Responsibility
(CSR) is a concept that shows the
company’s responsibilities  to  the
shareholders, government, consumers, the
competitors, and the environmentalist
(Bhardwaj, Chatterjee, Demir, & Turut,
2018). In practice, a company that carries
out the CSR activity might be driven by the
purpose of increasing financial performance
or just to deliver some benefit is to society.
A company commonly provides charity
activities, such as scholarships, free health
care, parental and child care, or nature
preservation, to benefit society. Usually, a
company would do relatively plenty of
innovations of CSR activities with the
expectation for strong financial
performance in the future (Lys, Naughton,
& Wang, 2015).

In Indonesia, many companies have
carried out CSR activities. The activities
take many forms of CSR. CSR activities in
Indonesia usually take the form of activities
that could be expected to increase the
prosperity of people in Indonesia, as well as
maintain and build the environment.
Further, many CSR actions in Indonesia are
also in the form of scholarships. PT.
Bhimasena Power Indonesia, which was
awarded the Asia Responsible
Entrepreneurship Award (AREA), is one of
the examples of companies applying CSR
in Indonesia. PT Bhimasena Power
Indonesia has five main CSR activities.
They are economic development, health
quality improvement support, education
quality improvement support, infrastructure
for public facilities support, and social and
cultural activities support.

Another example is from PT.
Pertamina, which focuses on five main
pillars to perform their CSR activities:
education, environment, social
empowerment, and social/religious. PT.
Pertamina  provides  Health, Safety,
Security, and Environment (HSSE) training
for Junior High School Students since 2015
as an embodiment of the education pillar.
Besides, as an environmentally wise
company, PT. Pertamina also planted trees
around the mosque in Jakarta as an
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implementation of the environment pillar
(https://www.pertamina-ptc.com/csr/).

Signaling theory is a theory that
focuses on  mitigating  asymmetric
information that means differences in
receiving information between the internal
parties of the company with the external
parties of the company (Spence, 2002).
Asymmetric information happens due to the
internal parties believe that they know more
about the company compared to the
external ones (Papaioannou &
Karagozoglu, 2017). Utomo et al., (2017)
explained in their study that a company
publishes financial statements to provide
market information in the hope that the
market can respond to the information
provided as a positive or negative signal.
Thus, the condition of the company shown
through signals to the public such as
published financial statements could affect
the stock market such as the company's
stock price. In addition, corporate
sustainability report also can be used as a
signal to the public (Utomo et al., 2017).

Su et al., (2016) explained in their
study that CSR expenditure could be a
signal that provides additional management
information to the shareholders. There are
two conditions of quality signal when a
company do the CSR (Spence, 1973). First,
when doing CSR in a low-capability
company, the cost and effort needed are
higher than in the high-capability company.
Second, the premium for the company to
take part in CSR is only enough for the
high-capability firms. A Company will
spend many costs on CSR expenditure.
Still, it would work off when the company
receives ‘“‘stakeholder influence capacity”
which means the CSR expenditure that can
improve stakeholder relationships by
identifying and reacting on profit from
opportunities (Barnett, 2007).

Freeman (2010) specified in his study
that a stakeholder is an organization or a
group that can give affect or be affected by
the organization’s objectives. Moreover,
Mitchell  (1997) described that the
stakeholder theory explains that the
company should give their attention to the
stakeholder’s potential to affect the
company’s value. Stakeholder Theory can
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be described as two approaches: a
descriptive and normative view (Lozano,
2005). The  descriptive  stakeholder
perspective recognizes and classifies the
different elements of a company or
organization and does not define the value
statements based on the legitimacy of the
company’s Or organization’s  power
(Lozano, 2005). However, the normative
shareholder approach will explain the
reason why the company needs to consider
the stakeholder claim (Donaldson &
Preston, 1995).

Stakeholder theory explains that the
essence of a business is in the relationship
and adding value for its stakeholders.
However, Ridho (2018) found that the
composition of stakeholder theory applied
in each company is different; it depends on
the industry and the stakeholder’s business
form. Stakeholders that consist of suppliers,
customers, owners, employees, and
investors are all critical for the company.
All stakeholders need a way to be in the
same direction.

CSR or Corporate Social
Responsibility is the relation between the
corporation with the governments or the
relationship between the corporation with
the individual citizens (Crowther & Aras,
2008). Moreover, the European
Commission (2006) described CSR as the
concept of a company’s work that might
help the society and also build a better
environment; this action needs interactions
that the stakeholder wants. Crane, A.,
Matten, D., Spence (2008) pointed in their
book that CSR could be specified into six
main characteristics. First, CSR is defined
as voluntary and CSR activities that exceed
the required disclosure regulation. Second,
CSR activities manage externalities, such as
a company builds a healthier environment
by planting trees. Third, CSR focuses on
the responsibility to the suppliers,
employers, consumers, shareholders, and
local communities. This CSR characteristic
is called a multiple stakeholder orientation.
The fourth is an alignment between social
and economic elements that explained the
way CSR should not contradict with the
profit-seeking  objectives.  The fifth
characteristic of CSR is its practices and
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values. Lastly, CSR works beyond
philanthropy, which means the CSR should
be combined in the primary business in the
company and not only philanthropy or
community projects. Several regulations
manage CSR activities for the company in

Indonesia. The followings are the

regulations regarding CSR practice in

Indonesia:

1. Article 1 Number 3 Law No. 40 of
2007, stated that “Social and
Environmental Responsibility shall be a
commitment of Corporation to take
parts in  sustainable  economic
development to develop life quality and
beneficial environment either for the
Corporation itself or site community or
the public.”

2. Article 15, point b Law. 25 of 2007,
stated that “Each investor is obliged to
meet corporate social obligations.”

Previous research conducted by
Sayekti (2015) concluded that a company’s
financial performance is positively affected
by the level of strategic CSR level. Further,
the study also explained that CSR activities
should also give benefits to the company,
not only for its stakeholders. Similarly,
Ridho (2018) found that the implementation
of CSR activities has a significant and
positive effect on the company’s financial
performance. Moreover, Cho & Park (2015)
specified in their study done in Korea, that
the managers tend to be more proactive to
catch up the CSR if the CSR has a positive
relationship with the Corporate Financial
Performance. Also, Bhardwaj et al. (2018)
explained in their study that the gain from
CSR could be very high if the company
invests in CSR-CA. However, Lys (2015)
claimed that CSR expenditure that the
company makes in the current period is in
purpose to anticipate the strong future
financial performance.

CSR activities have several impacts
on companies and also the surrounding
environment or residents. An example of
the effects of CSR activity on the
environment is there are more well-
maintained places in Indonesia. Widiastuty
& Soewarno (2019) stated that CSR
expenditure is related to companies’ social
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objectives. However, with CSR activities,
companies could tend to spend a high CSR
expenditure with a possibility to influence
their profit (Iskandar, 2016).

Identification of Problem

Based on the existing phenomena and
previous research, problem that arise can be
identified. The problem is, on average,
companies in Indonesia have carried out
their CSR activities. Some companies carry
out their CSR activities normally but some
companies tend to spend a high CSR
expenditure for their CSR activities. From
these circumstances, the question arises
regarding the purpose of the company in
carring out their CSR activities. Are CSR
activities really profitable for the company,
or does the company do the CSR activities
for social purposes?

Research Obijectives and Benefits

Based on the identification of the
problem in this research, the objective of
this study is to analyze companies’ CSR
expenditure concerning companies’ future
financial performance or CSR activities,
which have social and environmental
purposes. This study focuses on the
consumer goods industry in Indonesia.
Consumer goods industry is a sector that
produces ready to consume products
without further processing needed. The
reason this research uses the consumer
goods industry sector is because companies
in this sector directly involve community
such as providing jobs or for peoples and
providing people’s needs. The other reason
is companies in this sector have the highest
growth rate compared to companies in other
sectors, therefore it can survive the global
crisis and continue to implement (Nisa,
2018). This study would help to the CSR
reference studies by CSR expenditure as a
point of interest and investigation on CSR
practices in the consumer goods industry.
Few research discuss about CSR
expenditure and relates them to company
performance, in general the Corporate
Social Responsibility (CSR) issues is on the
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actual purpose of the company doing their
Corporate Social Responsibility (CSR) .

Hypothesis Development

A study from Cho & Park (2015)
explained the impact of CSR on the
profitability in Korea. They said that CSR
has a significant effect on the profitability
of a company. If CSR has a positive
relationship with the Corporate Financial
Performance, the managers will chase the
CSR activities. If the CSR has a negative
CFP relation, then the manager should be
careful  when investing in CSR.
Furthermore, Chang (2018) mentioned that
the company should manage the CSR
expenditure because if it is too high, it will
have an adverse impact on the company
profit.

One of the examples that Chang
provides is when a company tends to pay
higher CSR expenditures, it will have an
impact on the difficulties to pay the
employees’ salaries. However, Lys et al.
(2015) specified that the CSR expenditures
spent by the company for the CSR activities
are to anticipate the strong future financial
performance. In Indonesia, CSR
expenditures also have a significant impact
on the firm’s future financial performance.
How CSR expenditures influence financial
performance was explained by Andreas
(2015) in his research focusing on mining
companies in Indonesia, which shows the
significant impact of CSR expenditures on
the company’s profitability. Based on these
arguments:

H,. Corporate Social Responsibility (CSR)
expenditure influences the company’s
future financial performance.

Contrary to that, Campbell (2007)
argued in his theory that only a company
that surplus in current corporate resources
will be asked to spend some amount of their
corporate resources on the purpose of social
investments. Similar to his theory, Hong,
Kubik, & Scheinkman (2012) found that a
company with a surplus in current financial
slack will do CSR initiatives. These two
studies were simplified by Lys et al. (2015),
suggesting that CSR initiatives are using
corporate resources, which means CSR
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expenditure is one of the corporate charity
forms. CSR expenditure can also show a
form of philanthropy, where the company
will do something in the form of charitable
contributions  for it is stakeholders
(Benabou & Tirole, 2010). A research
conducted in Indonesia also showed that
CSR expenditure spent by a company is not
only to gain some profit in the future, but it

CSR

Expenditure
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is also used to give several benefits to the
society, economy, and environment
(Meilanny & Raharjo, 2016). Based on the
arguments:

H,. Corporate Social Responsibility (CSR)
expenditure influences the company’s
social activities.

Companyv’s
Future Financial

Performance.

Companv’s

Social Activities

Figure 1. Model Framework

Research Method

Data

The data used in this research is
secondary data. The data consists of the
financial statement and annual report of the
company published by Bursa Efek
Indonesia on their website, www.idx.co.id
from 2015 until 2018.

Population and Sampling

The population and sample in this
research are all manufacturing companies in
the consumer goods industry registered in
Bursa Efek Indonesia. Sample selection in
this research is using purposive sampling
with several criteria. These criteria are:
first, manufacturing companies in the
consumer goods industry that have been
registered on Bursa Efek Indonesia at least
from 2015 until 2018. Second, the company
published audited financial statements and
annual reports. Third, the company that
does not stated their corporate social
activity and CSR expenditure on the
corporate sustainability report.

Table 1. Sample Selection Procedure

Information Amount

Manufacturing companies in 37
the consumer goods industry
registered in BEI from 2015-
2018

Manufacturing companies in 4
the consumer goods industry
that the financial report and
annual report are not presented
in rupiah

Manufacturing companies in (7)
the consumer goods industry
that the Corporate Social
Activity and CSR Expenditure
are not stated

Companies that meet the 26
requirements

Unit of observation 104

From the 37 manufacturing
companies in the consumer goods industry
registered in BEI, 26 companies met the
requirements. For four periods of
observation, there are 104 units of
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observation used as the sample. All of the
samples will be processed to see whether
CSR expenditures have an impact on a
company’s future financial performance or
to the company’s social activities or not.

Model and Variables

This  research  uses  multiple
regression as the data analysis method
because this research has two dependent
variables, which are profitability and
corporate  social activities and one
independent variable, which is Corporate
Social Responsibility. These two dependent
variables are affected by several control
variables. As the company’s future financial
performance, it is affected by the firm’s size
and leverage. The company’s social
activities are affected by firm size, profit,
and leverage (Lys et al., 2015).

The model of the first hypothesis is as
follows:
FFP(H.l) = CSREXP(() + FRMSZE(() +

LVRGEgp+e ... 1)
Where:
FFPw1 = Future Financial Performance
in t+1 period

CSREXP(= CSR Expenditure in t period
FRMSZE = Firm Size
LVRGE = Leverage

The model of the second hypothesis is as
follows:
CSA(= CSREXP, + FRMSZE, +

PROFTy + LVRGEy +e.......... (2)
Where:
CSA1) = Corporate Social Activities in
t-1 period

CSREXP)= CSR Expenditure in t period
FRMSZE = Firm Size
LVRGE, = Leverage

CSR Expenditures

This research measures the CSR
expenditures by looking at the amount of
CSR expenditures in Indonesian Rupiah
(IDR). From the amount of CSR
expenditures, it could be seen whether the
increase of CSR expenditure increases from
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the corporate social activities, or maybe the
rise of CSR expenditure has an effect on the
increase of the company’s future financial
performance.

Financial Performance

The measurement of the firm’s
financial performance in this research
utilized the future changes in Return on
Assets (ROA). This research used Return
on Assets (ROA) as the measurement
because this ratio measures the company’s
profitability by looking at how well
management uses its assets to increases its
operations (Pratama & Achmad, 2015). The
formula of Return on Asset (ROA) used in
this research based on Kurniasari (2017) is

Net Income
ROA=——x100%
Total Assets

The Return on Assets is calculated by
looking at the company’s statement of
financial positions for total assets and
income statement for net income.

Corporate Social Activities

Corporate Social Activities can be
measured by the total amount of CSR
activities that a company does in a certain
period of time. CSR expenditures has a
role to finance CSR activities (Lys et al.,
2015).

Firm Size

Firm size is the size of a company in
a certain period of time that can result in the
lowest cost of production per unit of output.
Firm size can be measured by amount of
total assets because assets can measure the
size of the company appropriately. The
bigger the company, the easier access for
getting funds, and the higher the agency
cost will be (Falirat et al., 2018).

Profit

Profit is the total amount of cash the
company gets from selling goods and
services after the company reduces it with
all fixed costs and the costs related to the
provisions of goods and services. In other
words, profit can be measured by
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subtracting the total revenue with the
expenditures.

Leverage
Leverage is the use of assets and

sources of funds in a company that has
fixed costs in an objective of increasing the
profit of the potential shareholders.
Leverage in this research is measured by
Debt to Assets Ratio (DAR) because DAR
can measure how well the company in
closing its debt through assets. lrawati
(2012) stated on their study that “Leverage
is a policy that company makes to invest
the funds or to get a source of funds that
followed by cost or fixed costs that are
borne by the company.”

Assumptions

This research uses classic assumption
tests to analyze whether there are problems
of classical assumptions in the regression
model. There should be several tests for the
data, as follows:

Normality Test
Normality Test has the aim to test

whether the regression model used in this
research has a normal distribution. The
regression model should have a normal
distribution or close to normal. Test of
Normality Kolmogorov-Smirnov is used to
test the normality of the data. Normality is
tested by the probability (Asymptotic
Significance). If the probability > 0,05, the
distribution of THE regression model is
normal. If the probability < 0,05, the
distribution of the regression model is not
normal (Ghozali, 2016).

Multicollinearity Test

Ghozali (2016) explained that a
multicollinearity test is used to see the area
of  correlation  between independent
variables. In a functional regression, there
should be no correlation between the
independent variables. If there is a
correlation between independent variables,
it IS called a multicollinear problem.
Multicollinearity can be tested by using the
Variance Inflation Factor (VIF) and
Tolerance. If the VIF value is less than 10,
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there are no symptoms of multicollinearity
in the data. Tolerance number must close to
one so that the regression model is free
from the symptoms of multicollinearity.

Autocorelation Test
Autocorelation test is used to test
whether there is a correlation in the
regression model between the error in the
current period and the error in the previous
period. Autocorrelation can be tested using
the Durbin-Watson (DW) test. Based on
Ghozali (2016), the decision in the DW test
can be taken as followed:
1. There is no correlation if DU < DW <
4-DU so that Hy is accepted.
2. There is a correlation if DW < DL or
DW > 4-DL so that Hgis rejected.
3. There is no decision if DL < DW < DU
or 4-DU < DW < 4-DL.

Heteroscedasticity Test

Heteroscedasticity test used to test
whether there is inequality of variance in
the regression model, from the residual in
one observation to another.
Heteroscedasticity can be tested using
several tests; one of them is the Spearman's
rho correlation coefficient test. This
research will use a plot graph by observing
the dots pattern. Heteroscedasticity will not
occur if there is no clear dots pattern, and
the dots spread above and below number 0
in Y-axis (Ghozali, 2016).

Hypothesis Testing

This research uses multiple linear
regression analysis for the hypothesis
testing. This analysis has a purpose to see
the impact of the independent varaibles
against the dependent ones. This research
will use t-test and F-test for the linear
analysis. The regression model of this
research is:
FFP(H.]_) = CSREXP(O + FRMSZE(O +
LVRGEy+ e (1)
and
CSAy = CSREXP,; + FRMSZEy +
PROFT + LVRGE + e (2)

Where:
FFPw1 = Future Financial Performance
in t-1 period
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CSAy = Corporate Social Activities in
t-1 period

CSREXP(= CSR Expenditure in t period

FRMSZE )= Firm Size

LVRGE = Leverage

a = constant

B = beta (regression coefficient)
et = error

T-Test

The objective of this test is to see
how big the effect of the independent
variable on the dependent ones. This t-
testing on this research will use the level of
confidence of 0,95 and the significance
level of 0,05 or 0=5%.

F-Test

The objective of this test is to see
whether the dependent variables in this
research are influenced by the independent
variable included in the regression model.
This f-testing also uses the significance
level of 0,05 or a=5%.

Results And Analysis
Classical Assumption Test

The classical assumption tests are
conducted in this research with the aim that
the regression results are accurate
estimations. The normality test of both
regression models in this research uses the
Kolmogorov-Smirnov Test by observing
the significance value. The result of
normality test showed that in the first
regression model the data is normally
distributed because the significance value
(p) is 0,05 (p=0,05) and it has reached the
significance level (0=0,05). In the second
regression model, the normality test result
showed that the significance value (p)
obtained is 0,2. Therefore, the data of
second regression model is normally
distributed because it exceeds the
significance level (a=0,05).

Furthermore, multicollinearity test in
this study was conducted by observing the
tolerance value and VIF of the
multicollinearity test result. The results
showed that the tolerance value of CSR
Expenditure is 0,431, Firm Size is 0,425,
and Leverage is 0,960. There is no
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tolerance value of the independent variable
that less than 0,10. VIF calculation results
also show that there is no VIF value of the
independent variable that is more than 10.
The VIF value of CSR Expenditure is
2,323, Firm Size is 2,353, and Leverage is
1,042. Therefore, it can be concluded that
there is no multicollinearity problems
between the independent variables in the
first regression model.

Hereinafter, the tolerance value of
independent variable in the second
regression model is more than 0,10. The
tolerance value of CSR Expenditure is
0,429, Firm Size is 0,116, Profit is 0,148,
and Leverage is 0,915. From the VIF
calculation, the VIF wvalue of CSR
expenditure is 2.330, Firm Size is 8.601,
Profit is 6.764, and Leverage is 1.093
which means that there is no VIF value that
exceeds 10. Thus it can be concluded that
there is no multicollinearity problems
between the independent variables in the
second regression model.

The autocorrelation test for both
regression models in this research uses the
Durbin Watson test. The value of Durbin
Watson of first regression model is 1,036
while the total samples are 104 (n=104) and
the total variables are 3 (k=3). Therefore
the value of Durbin Lower (dL) obtained
from the Durbin Watson table is 1,6217.
Because of the value of Durbin Watson is
1,036 lower than dL 1, 6217, then it can be
concluded that there is a positive
autocorrelation between variables in the
first regression model. In the second
regression model, the value of Durbin
Watson is 0,913 with the total samples of
104 (n=104) and total variables of 4 (k=4).
Therefore, the value of Durbin Lower (dL)
obtained from the Durbin Watson Table is
1,6016 which means that the Durbin
Watson value (0,913) is lower than dL
(1,6016). It can be concluded that there is
an autocorrelation between variables in the
second regression model.

Moreover in the heteroscedasticity
test, this research uses the scatterplots test
by considering the distribution of dots on
the graph. The dots in the graph of the data
in first regression model are spread above
and below the number zero in Y axis. Also,

107



Versi Online: http://journal.ubm.ac.id/index.php/akuntansi-bisnis/

DOI: http://dx.doi.org/10.30813/jab.v13i2.2144
Hasil Penelitian

The dots are not scattered only on the top or
bottom side. Furthermore, the dots do not
show a particular pattern. Therefore, it can
be concluded that in the first regression
model there is no heteroscedasticity
problem. On the second regression model,
the dots in the graph are scattered above
and below the number zero in Y axis.
Furthermore, the dots do not gather only at
the top or bottom side. Also, the dots do not
show a particular pattern. Therefore, it can
be concluded that there is no
heteroscedasticity problem in the second
regression model.

Hypothesis Testing

This research will use multiple
linear testing to test the hypotheses and as
well as the Partial Test (t-Test) and
Simultaneous Test (f-Test) as the linear
analysis.

T-Test

Partial test was conducted to see the
influence of the independent variable on the
dependent variables. The results of the t-
Test of both regression models are shown in
following tables.

Table 2. t-Test of CSR Expenditure on
Future Financial Performance

Model t Sig.
(Constant) -6.872 .000
CSR Expenditure -.580 .563
Firm Size 4.286 .000
Leverage -2.194 .031

According to table above, the CSR
Expenditure has a t value of -0,580 and a
significance  value of 0,563. The
significance t value is bigger than a (0,05)
which means there is no significant
influence between CSR expenditure and
future financial performance. Moreover,
Firm Size has a t value of 4,286 with a
significance  value of 0,000. The
significance t value is smaller than o (0,05)
which means there is a significant influence
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between firm size and future financial
performance. Furthermore, Leverage has a t
value of -2,194 with a significance value of
0,031. The significance t value is smaller
than o (0,05) which means there is a
significant influence between leverage and
future financial performance.

Table 3. t-Test of CSR Expenditure on
Corporate Social Activity

Model t Sig.
(Constant) -2.155 .034
CSR Expenditure 3.929 .000
Frim Size -.926 357
Profit .909 .365
Leverage -.886 378

According to table above, the CSR
Expenditure has a t value of 3,929 with a
significance  value of 0,000. The
significance t value is smaller than a (0,05)
which means there is a significant influence
between CSR expenditure and corporate
social activity. Furthermore, Firm size has a
t value of -0,926 with a significance value
of 0,357. The significance t value is bigger
than a (0,05) which means there is no
significant influence between firm size and
corporate social activity.

Hereinafter, the Profit has a t value
of 0,909 with a significance value of 0,365.
The significance t value is bigger than o
(0,05) which means there is no significant
influence between profit and corporate
social activity. For Leverage, it’s has a t
value of -0,886 with a significance value of
0,378. The significance t value is bigger
than a (0,05) which means there is no
significant influence between profit and
corporate social activity.

F-Test

Simultaneous test was conducted in
this research to see whether the
dependentvariables in this research are
influenced by the independent variable. The
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results of f-Test of both regression models
are in the tables below.

Table 4. f-Test of CSR Expenditure on
Future Financial Performance

Model F Sig

Regression 11.674 .000

From table above, the significance
value is 0,000 which is smaller than a=0,05.
Furthermore, the value of F-count is 11,674
which is higher than the value of F table
(2,69). Therefore the CSR expenditure, firm
size, and leverage have a significant
influence on future financial performance.

Table 5. f-Test of CSR Expenditure on
Corporate Social Activity

Model F Sig

Regression 7.840 .000

In table 10, the significance value is
0,000 which smaller than «=0,05.
Moreover, the value of F-count is 7,840
which is higher than the value of F Table
(2,46). Therefore it means that CSR
expenditure, firm size, profit, and leverage
have a significant influence on the
corporate social activity.

Analysis

CSR Expenditure on Future Financial
Performance

Based on the test results above,
CSR expenditure has no significant effect
on future financial performance. This result
is supported by Wafiatun & Linda (2014),
Marissa et al. (2013), and Felyna (2013)
which stated that the disclosure of CSR
does not affect the financial performance of
a company. However, the firm size and
leverage variables will affect future
financial performance. The result is slightly
different from the previous studies in which
Sayekti (2015), Ridho (2018), Cho&Park
(2015), and Bhardwaj et al. (2018) stated
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that CSR expenditure has a significant
effect on the future financial performance.
Although CSR generally creates a good
corporate image as reported by Rosdwianti
(2016), it does not ensure customer loyalty
and attracts investors so that it does not
improve future financial performance.
Therefore, H; is rejected and is not
following stakeholder theory because CSR
expenditure is not affecting future financial
performance.

CSR Expenditure _on Corporate Social

Activity

The results of this research showed
that CSR expenditure affects Corporate
Social Activity (CSA) while firm size,
profit, and leverage do not affect Corporate
Social Activity. Therefore, if the company's
CSR expenditures increases, the company
would do more Corporate Social Activity.
However, the size of the company, profit,
and leverage do not guarantee that there
will be more CSA activities carried out by
the company. Thus H, is accepted because
CSR expenditure as an indicator of CSR
affects CSA.

Conclusion

This research was conducted to
determine the effect of CSR expenditure on
future financial performance and CSA. This
study analyzed the independent variable,
CSR, as proxied by CSR expenditure, and
dependent  variables, future financial
performance, as proxied by ROA, and
corporate social activity. Further, for
supporting variables, the firm size is
proxied by total assets, the leverage is
proxied by Debt to Assets Ratio (DAR),
and the profit is measured by company
profits for a year. The results of the
research prove that CSR expenditure has no
significant effect on future financial
performance. Greater CSR expenditure
does not guarantee the greater future
financial performance of a company. Even
though a company does not receive future
financial performance from its CSR
activities, the company will still report their
CSR expenditure as a signal to the users of
financial statements. The result is in
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accordance with the signalling theory,
where this theory focuses on reducing
asymmetry information from the internal
and external companies.

Further, CSR expenditure has a
significant effect on corporate social
activity (CSA). Therefore, it can be
concluded that Corporate Social Activity
(CSR) insem manufacturing companies in
the consumer goods industry registered in
Bursa Efek Indonesia (BEI) is carried out
with the aim of doing social activities
instead of seeking profit in the future.

This research shows the relationship
between CSR with future financial
performance and CSR activities, where the
results of this study indicate that the
company conducts CSR intending to carry
out social activities. Therefore, the result of
this research can be used by the companies
to have CSR activities involving their
consumers. In addition, the result of this
research could also be used by
shareholders,  investors, and  other
companies who want to build a working
relationship with a particular company. The
shareholders,  investors, and  other
companies can choose to work with the
ones that have an excellent image seen from
their CSR. The limitation of this research is
that not all companies transparently present
the data on CSR Expenditure and report the
company’s CSR activities.

It is recommended, for future studies,
to use other variables as a moderating
variable in measuring the relationship of
CSR and financial performance, such as
Return on Equity (ROE) or Earning Per
Share (EPS). It is also recommended for
further research to use a more extended
research period with the aim of better
research results. Meanwhile, companies are
expected to be more active and transparent
in reporting their CSR.
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Normality Test Result of CSR Expenditure on Future Financial Performance

Unstandardized

Residual

N 104
Normal Parameters Mean .0000000

Std. Deviation

VIEHON 1 94195096

Most Extreme Absolute .087
Differences Positive .063

Negative -.087
Test Statistic .087
Asymp. Sig. (2-tailed) .050

Normality Test Result of CSR Expenditure on Corporate Social Activity

Unstandardized

Residual
N 104
Normal Parameters Mean .0000000
Deviaii

Std. Deviation 65154238
Most Extreme Absolute 071
Differences Positive .060

Negative -.071
Test Statistic .071
Asymp. Sig. (2-tailed) .200

Multicollinearity Test of CSR Expenditure on Future Financial Performance

Unstandardized | Standardized Collinearity
Coefficients Coefficients . Statistics
Model t Sig.
Std.

B Error Beta Tolerance VIF
(Constant) -14.703 | 2.140 6.872 .000
CSR . -.033 .056 | -.076 -580 |.563 | .431 2.323
Expenditure
Frim Size .357 .083 | .566 4,286 | .000 | .425 2.353
Leverage -401 183 | -.193 2194 .031 | .960 1.042
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Multicollinearity Test of CSR Expenditure on Corporate Social Activity

Unstandardized | Standardized Collinearity
Coefficients Coefficients . Statistics
Model St t Sig.

B Error Beta Tolerance | VIF
(Constant) -3.889 | 1.805 2 155 .034
CSR 153 | 039 | .525 3.029 | 000 | .429 2.330
Expenditure
Frim Size -.102 111 | -.238 -.926 | .357 116 8.601
Profit .063 .070 | .207 909 | .365 148 6.764
Leverage -.115 130 | -.081 -.886 | .378 915 1.093

Autocorrelation Test of CSR Expenditure on Future Financial Performance

Change Statistics
Std. Durbi
R Adjust | Error R Sig. F n-
Model | R Square edR | ofthe | Squar F df Change | Wats
Square | Estimat e Chanae | 1 df2 on
e Chang g
e
5 10
1 09 .259 237 .95598 | .259 11.674 | 3 0 .000 1.036
Autocorrelation Test of CSR Expenditure on Corporate Social Activity
Change Statistics
Adjust Std. R Durb
R ed R | Error of Sig. F in-
Squar F
Model | R Square | Squar the qe Chang | df1 df | Change | Wats
e Estimate Chang o 2 on
e
1 '940 241 210 .66457 241 7840 |4 99 | .000 913

Heteroscedasticity Testof CSR Expenditure on Future Financial Performance
Dependent Variable: Future Financial Performance

Regression Studentized Deleted (Press)
Residual

1

Regression Standardized Predicted Value
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Heteroscedasticity Test of CSR Expenditure on Corporate Financial Performance

Regression Studentized Residual

Dependent Variable: Corporate Social Activity

Regression Standardized Predicted Value

Partial Test (t-Test) of CSR Expenditure on Future Financial Performance

Unstandardized Standardized
Model Coefficients Coefficients t Sig.
B Std. Error Beta
(Constant) -14.703 2.140 -6.872 .000
CSR Expenditure -.033 .056 -.076 -.580 563
Frim Size .357 .083 566 4.286 .000
Leverage -401 183 -.193 -2.194 .031
Partial Test (t-Test) of CSR Expenditure on Corporate Social Activity
Unstandardized Standardized
Model Coefficients Coefficients t Sig.
B Std. Error Beta
(Constant) -3.889 1.805 -2.155 .034
CSR Expenditure 153 .039 525 3.929 .000
Frim Size -.102 111 -.238 -.926 .357
Profit .063 .070 207 .909 .365
Leverage -115 130 -.081 -.886 378

Model g’a‘gr‘fs df S'\(;'S:pe F Sig
Regression 32.008 3 10.669 11.674 .000
Residual 91.391 100 914

Total 123.399 103

Simultanneous Test (f-Test) of CSR Expenditure on Future Financial Performance
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Simultanneous Test (f-Test) of CSR Expenditure on Corporate Social Activity

Model SS;LE;'; df S'\(;'S:Pe F Sig
Regression 13.850 4 3.463 7.840 .000
Residual 43.724 99 442

Total 57.575 103
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